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Proudly pesented by Fundraising & 
Philanthropy, Digi.Raise showcases 
best practice guidance on digital 
fundraising and supporter engagement, 
and this year includes an optional half-
day masterclass with UK-based digital 
expert Bertie Bosrédon on the first day 
and one and a half days of inspiring and 
informative presentations on the latest  
in digital fundraising.

This year’s program includes an 
extended session on Facebook tools, 
tactics and best practice for nonprofits 
from Facebook’s Regional Product 
Marketing Manager (Australia and New 
Zealand), Tim Egan. Other program 
highlights are topics such as apps for 
fundraising and supporter engagement, 
crowdfunding, social media, online 
donor acquisition and case studies from 

organisations such as RSPCA NSW, 
Anglicare, Red Cross, The Wilderness 
Society and World Animal Protection.

Bringing together some of the biggest 
names and leading minds from overseas 
and locally, Digi.Raise will help you learn 
the latest skills, trends and 
techniques to take your 
fundraising ahead in 
the digital age.

WELCOME  
TO DIGI.RAISE

How to develop a coherent digital  
fundraising program 

HALF-DAY 
MASTERCLASS

Wednesday 21 June 2017, 9am to 1.00pm

The digital landscape has evolved rapidly. What was once a channel for promotion is now a blend of information, user 
stories and opportunities, including service delivery, campaigning and fundraising. With such a fast pace of change 

and a growing number of channels available, it can be difficult to create a cohesive strategy. Instead, most organisations 
are duplicating offline tactics, often ‘firefighting’, and are not fully embracing new opportunities.

This masterclass will take you through a straightforward step-by-step approach to help you review your performance, 
assess your digital maturity, and prepare and implement a fundraising program adapted to your own organisation. You 
will leave the session with a list of clear objectives and a series of templates to help you deploy an achievable strategic 
digital fundraising plan.

Key learnings
• The latest effective digital opportunities for nonprofits
• How to review and assess your organisation’s digital fundraising strategies
• How to prepare and implement a digital fundraising program that’s right for your organisation.

UK-based Bertie Bosrédon has 
more than 20 years’ experience 

in digital communications – 15 
of those years in the nonprofit 
sector. During his five years at 
British Heart Foundation, he 
set up its online team and their 

first marketing and fundraising 
strategies, and worked on several 

national campaigns. He then joined Breast Cancer Care 
where he managed and grew innovative online services 
tools (forum, live chat, email service etc), developed new 
websites and support microsites, and put in place an 
innovative and collaborative social media program.
Bertie has been working as a freelance consultant  
since 2012. During this time he has assisted over 80 

nonprofits with tasks such as audience engagement,  
the development of digital strategies, increasing online  
income, launching a social media presence, choosing 
the right technology, the implementation of internal and 
external engagement programs and more… He has also 
been the digital champion in the UK for the Institute of 
Fundraising Insight Group since 2006 and sits on the 
digital advisory board of The National Funding Scheme.
Working with CharityComms (a membership network  
for communications professionals working in charities 
in the UK), Bertie established the first digital statistics 
benchmark. This unique project involves over 40 charities 
sharing the results of website statistics, conversion rates 
and social media performance, giving Bertie a rare insight 
into the necessity for charities and nonprofits to rethink 
their use of digital platforms.  

Presenter BERTIE BOSREDON Digital Consultant, UK



Australian Red Cross is trialling an exciting 
new digital initiative in an effort to find new 

ways of acquiring regular givers.
In this session, you’ll learn how Red Cross 

aid workers are being trained to create content 
(text, video, images, audio and tweets) direct 
from the field, which can be quickly broadcast 
via social media and other digital channels to  
build awareness and engagement in its work. 

The power of being able to portray the 
immediacy and challenging reality of Red 
Cross work is hoped to be persuasive in 
driving traffic to a microsite where people  
will be asked to sponsor an aid worker.

Kerren Morris will detail how this project 
was brought to fruition, the challenges, and 
how it marks a new step for the organisation 
in adopting a mindset of innovation. A key 
part of the philosophy for this project is that 
it is important to experiment, test, learn and 
modify ‘on the go’, and Kerren will share  
the key results and lessons.

Presenter KERREN MORRIS  
Acting Head of Individual & Community  
Giving and Digital & Innovations Manager  
at Australian Red Cross

Kerren’s role at Australian Red 
Cross is to drive sustainable 

revenue growth through 
innovation in fundraising. She  

is responsible for developing new 
fundraising products, new channels, new 
donor segments and, simply, new ways of 
doing things. 

In her current acting role Kerren is also 
responsible for bequests, regular giving, single 
gifts, lotteries, digital fundraising, community 
fundraising and peer-to-peer fundraising. The 
combined revenue from these programs is 
around $75 million per annum. 

Prior to Red Cross, Kerren was Manager of 
the Direct Marketing Unit at Cancer Council 
NSW with responsibility for $34 million annual 
revenue across all individual giving channels. 
With a background in data driven marketing, 
Kerren established the direct marketing 
team at FOXTEL, responsible for large scale 
subscriber acquisition, and she managed the 
digital and direct marketing programs at iconic 
fashion brand SABA.

Which will deliver more donors to your 
doorstep – a well-oiled supporter journey 

or a poignant emotional story that has been 
crafted to perfection? Hear Pareto’s Digital 
Strategist James Herlihy and Creative Director 
Mary Anne Plummer go toe-to-toe to get to 
the bottom of this debate.

James and Mary Anne will come out 
swinging with case studies from a variety of 
causes, wooing you with arguments, examples 

and ideas on all levels – from delivering  
on organisational objectives to winning  
on a tactical channel level. You will hear  
what worked and what didn’t and what the 
key learnings were. It’s bound to be a  
knock-out session.

Presenter JAMES HERLIHY  
Digital Strategist at Pareto Fundraising

James has spent more than 
a decade working on digital 
campaigns and fundraising,  
and is the brains behind a 

range of groundbreaking digital 
campaigns for human rights, animal welfare, 
the environment and much more.

During his time at Pareto Fundraising, 
Amnesty International Australia and Austcare 
(ActionAid International Australia) James has 
held roles in digital management, strategy, 
production, campaigns and marketing, 
content and social media. 

At Pareto, he has spearheaded successful 
digital fundraiaing campaigns for Lifeline,  
Soi Dog, Bush Heritage, Baker IDI, Australia 
for Dolphins and more. During his five years 
at Amnesty, James led production of a 
number of highly successful digital fundraising 
initiatives including the ‘Radios for Burma’, 
‘Dictionaries for Asylum Seekers’ and 
‘Freedom from Fences’ campaigns.

James has a double Bachelor degree  
in Commerce (Marketing Communications) 
and Arts (International Relations) along  
with a Graduate Certificate in Interactive 
Multimedia and has completed a range of  
web development studies.

Presenter MARY ANNE PLUMMER 
Creative Director at Pareto Fundraising 

Mary Anne Plummer’s past careers 
in journalism and advertising 
have prepared her for “the job 
I was meant to do when I grew 

up” – being Pareto Fundraising’s 
Creative Director. 

While she’s written many a campaign 
with above the line, direct mail and digital 
components in her time, Mary Anne is an 
out and proud ‘technological dyslexic’. She 
believes it is an under-reported condition 
in the charity sector, but need not be an 
impediment to successful digital fundraising. 
And she should know.

In her almost six years at Pareto, Mary Anne 
and her team have taken some powerful and 
effective digital campaigns to the market, and 
learned a lot in the process.

Mary Anne came to the sector after  
10 years working in mainstream advertising, 
where she created ideas, words and 
integrated campaigns for swanky agencies 
and their clients. 

Prior to that, Mary Anne enjoyed a  
13-year career as a television journalist and 
program maker. She’s worked in developing 
countries across Asia and the Pacific while 
filming material for AusAID, and spent three 
months volunteering in a malarial backwater 
in Tanzania.

Keen to know what’s great in digital? 
Want to know what’s getting your peers 

excited? This is a fast-paced, dynamic session 
where a host of speakers do short, sharp 
mini-presentations on examples of digital 
fundraising and marketing that have got their 
brains buzzing and synapses sparking.

This is a session where the speakers 
showcase the work of other nonprofits. It’s 
stuff they’ve seen in the market and were 
impressed by. In other words, it’s digital work 
they wish they’d dreamed up!

A sofii (Showcase of Fundraising Innovation 
and Inspiration) concept, ‘I Wish I’d Thought 
of That’ has been used at conferences around 
the world. After a successful trial at last year’s 
Digi.Raise we are doing it all again with a new 
set of speakers and ideas to inspire you.

Sponsored by flat earth direct
flat earth direct is an agency that specialises  
in direct response fundraising for good 
causes, with an emphasis on digital, mobile 
and direct mail. The name is derived from 
the way in which the company connects with 
people, bringing the best people, not the 
closest, to all of its projects.

Having worked all over the planet, flat  
earth direct lives and breathes the mantra that 
everything is different, yet everything is the 
same. There are more similarities in the way 
people behave than differences.

Some of its clients include Cerebral Palsy 
Alliance, RSPCA, Autism Spectrum Australia, 
Mater Foundation, Make a Wish, Women’s and 
Children’s Hospital Foundation, Minda and 
Cancer Council Queensland.

The words ‘digital transformation’ are 
currently used with some abandon across 

multiple sectors, not just the nonprofit sector. 
The term can provoke confusion, fear and 
uncertainty – often because it is ill-defined and 
used as a buzzword to indicate an aspiration. 

This presentation will demystify digital 
transformation and demonstrate it is simply 
the ability for an organisation to adapt its 
fundraising tactics to the needs of the new 
technology-led audience. A series of examples 
and case studies will show you it is not just 
about products, but about people, processes 
and behaviours. Existing and perceived 
challenges will be highlighted alongside 
current and emerging trends.

You will be reassured that ‘being digital’ 
is not about having a large team or budget. 
It’s about small incremental change to 
make across your organisation to improve 
engagement with your audience and increase 
your fundraising conversion rates. 

Presenter BERTIE BOSREDON  
Digital Consultant, UK 

RED CROSS TRIALS NEW  
DIGITAL CONTENT APPROACH  
TO ACQUIRE REGULAR GIVERS

I WISH I’D THOUGHT OF THAT!  
(IN ASSOCIATION WITH SOFII)

DIGITAL TRANSFORMATION – 
ONLINE FUNDRAISING MYTHS  
AND REALITY

WHAT WINS A DIGITAL  
FUNDRAISING CAMPAIGN:  
CREATIVE OR STRATEGY?  



We all have one. Most of the western 
world does too. Mobiles and smart 

phones are ubiquitous. Yet charities 
have generally been slow to leverage the 
fundraising opportunities of devices that  
more than half of the population admit they 
have a fear of losing (yes, nomophobia is  
the fear of losing your phone!). 

In this session you’ll learn the different 
ways charities are now using mobile and SMS  
to fundraise, including: how to acquire new 
regular givers through sending texts; how to 
use SMS to increase retention including by 
asking for supporter feedback; how it can 
grow peer-to-peer events and even drive 
income from your direct mail appeals. Case 
studies and examples of best practice from 
Australia and internationally will be shared. 

If you’re looking for ideas and ways to 
better use mobile, this presentation will 
provide plenty of insight and ways for you  
to get started. Or if you’re already using 
mobile, you will see some new case studies 
including what’s working and what’s not.

Presenter JONATHON GRAPSAS 
Founder & Director at flat earth direct 

Jonathon’s agency flat earth direct 
is dedicated to direct response 
fundraising for good causes. 
Jonathon has spent 14 years 

working with charities all around 
the world – initially in the UK, and more 
recently in Canada and his native Australia.

An entertaining, engaging and sought-
after presenter, Jonathon brings a rare mix of 
inspiration and pragmatism to the sessions 
he delivers. 

Jonathon currently works with around 20 
charities in Australia. He has a vast amount of 
experience helping nonprofits large and small 
transform their individual giving programs, 
with a particular focus on regular giving 
through mobile and digital fundraising.

Recent research shows more Australians 
now access the internet via mobiles than 

from PCs or laptops and Australians are 
the fifth biggest downloaders of apps in the 
world. While apps have existed for a few years 
now, they remain a relatively new technology 
and nonprofits have experimented and used 
them with varying degrees of success for 
fundraising and supporter engagement.

In this session, Renee Bowker, CEO of 
the Telco Together Foundation, will discuss 
how apps are being successfully used by 
nonprofits for fundraising and supporter 
engagement. Utilising case studies from 
a variety of different organisations, Renee 
will discuss the key ingredients that go into 
making a good or great app; how to create, 

market and evaluate the effectiveness of 
an app, as well as some of the challenges 
and pitfalls to be aware of. Through the 
Telco Together Foundation’s ‘Apps4change’ 
initiative, Renee has access to a host of great 
learnings and has developed guidelines on 
how charities can and do successfully use 
apps for fundraising and engagement.

Presenter RENEE BOWKER  
CEO at Telco Together Foundation 

Renee Bowker is an experienced 
senior manager and strategic 
marketer with more than 
15 years’ experience in the 

telecommunications industry 
working in Australia, Ireland and the US.  
The Telco Together Foundation works  
across the telecommunications industry 
across Australia to leverage talents, 
technology and customer reach in support  
of disadvantaged communities.  

Before founding the Foundation almost five 
years ago, Renee worked as Head of Product 
and Marketing at M2 Group for a number of 
years. She has a degree in marketing and 
psychology from the University of Tasmania.

As a new digital technologies specialist, 
Martin Hoegh-Guldberg has been living 

and breathing the changing world of digital 
for over 20 years with many well recognised 
corporate and nonprofit brands. In this 
session, Martin will share case studies that 
demonstrate how effective digital campaigns 
can increase brand exposure, participation 
and engagement, and drive revenue growth. 

Martin will provide a host of practical ideas 
and increase your understanding of how to 
use digital channels to attract and deepen 
relationships with your audience with a focus 
on some of the more neglected but great 
aspects of the online space. Martin will not 
only touch on the dos and dont’s of digital, 
but more importantly the how tos.

At this highly engaging and informative 
session even the most experienced digital 
managers should be prepared for many…  
‘I didn’t realise that’ moments!

Presenter MARTIN HOEGH-GULDBERG 
Head of Digital at The Nest and  
Joint Head of Nest:VR

Martin was an early adopter of 
all things digital and has been 
involved in digital marketing for 
over 20 years. His initial foray 

into the digital world was as co-
founder of Tech Talk, one of Australia’s first 
full-service digital agencies, where he helped 
create online products: from Australia’s first 
online soap opera, interactive kids’ fiction 
and online magazines to digital marketing 
campaigns and websites. He followed this 
up as Managing Director of Suede, another 
leading digital agency.

He has also held senior digital marketing 
roles in the corporate world with Optus and 

Singtel, including Director of Global Growth, 
LifeStream, SingTel Group and Digital Life.

Martin is currently with leading creative 
agency Frost Collective running its digital 
business, The Nest. Here he is responsible for 
all aspects of the business including strategic 
adoption of new technologies. The Nest has a 
large portfolio of nonprofit and cultural clients 
such as Oz Harvest, Rockpool Foundation, 
ACON, Sydney Writers Festival, Sydney 
Opera House and many more.

Over the last three years RSPCA NSW has 
transformed the strategy to its annual 

Christmas direct mail appeal (‘Guardian 
Angel’) by building in a range of digital 
promotion and donor response tactics. This 
has resulted in a 100% increase in digital 
revenue year on year, and revenue from 
digital channels now accounts for one-third  
of the total $750,000 raised from the appeal.

In this session you’ll learn about the many 
different digital elements that, together, have 
contributed to the successful evolution of  
the ‘Guardian Angel’ appeal, including video,  
animation, emailed poems, search engine 
marketing, Google grants, Facebook ads, 
YouTube, conversion microsites and more.

Come and hear about the many lessons 
learned along the way – what worked, what 
didn’t, the various tests that were executed, 
the resources required to enable the new 
digital integration, and how the evolution  
was implemented over time.  

Presenter ZACHARY GOUGH  
Digital Fundraising Coordinator at RSPCA NSW

Zac joined RSPCA NSW as a 
casual donor processor while 
studying International Studies 
at university. He was soon 

promoted to the role of Direct Mail 
Coordinator where he oversaw the production 
of the organisation’s mail packs.

Zac is a proficient writer and began crafting 
much of the digital donor communications, 
and from there he progressed to analysing 
the results from digital marketing activities. 
When the digital fundraising team was 
created at RSPCA NSW, Zac joined in the 
role of Digital Fundraising Coordinator. 

Presenter PAIGE GIBBS  
Executive Manager, Marketing, Fundraising  
& Communications at RSPCA NSW 

Paige was named as one of 
Fundraising & Philanthropy’s 
Movers & Shakers for 2015. With 
a background in education, arts, 

marketing and communications, 
she has had a diverse working life. Before 
joining the RSPCA eight years ago, Paige 
worked as creative director for a number of 
Sydney events companies and for clients 
such as Microsoft, Sony, Caltex, Kimberly 
Clark and Panasonic.  

WHERE DOES MOBILE AND 
SMS FIT IN YOUR FUNDRAISING 
PROGRAM?

BRINGING IT HOME WITH DIGITAL

HOW TO USE APPS SUCCESSFULLY 
FOR FUNDRAISING AND  
SUPPORTER ENGAGEMENT

DIGITISATION OF GUARDIAN 
ANGEL APPEAL PAYS OFF FOR 
RSPCA NSW



In her role at RSPCA NSW, Paige is 
responsible for annual fundraising revenue of 
over $11 million and oversees a team of 22 
staff. She has used her savvy business sense 
and boundless creative flair to create several 
new, highly successful events. 

In 2016 she was named one of Australia’s 
most innovative marketing executives as part 
of Adobe’s CMO50 annual awards.

In this presentation, Shanelle Newton-
Clapham and Savin Prasad present a 

brave new campaign designed to increase 
the frequency of contact with Anglicare’s 
long-term, high-value direct mail donors to 
incentivise them to donate online. 

Learn how and why Anglicare is capitalising 
on the power of unique URLs to personalise 
its website donation pages, and the higher 
level of gifts achieved by online donations.

Shanelle and Savin will share previous 
year comparisons, lessons learned, and how 
they managed donor feedback, both positive 
and negative, in this new and rarely tried 
test of the power of online personalisation. 
Come and hear both the agency and client 
perspective on how this tactic performed. 

Presenter SHANELLE NEWTON-CLAPHAM 
Founder & CEO at Parachute Digital

Recently nominated for the 2016 
Impact 25 list for her positive 
contribution to the nonprofit 
sector, Shanelle Newton-

Clapham has more than 12 
years’ experience as a digital marketing 
and fundraising strategist. Her vision is to 
transform supporter experiences online 
through great stories, interactive engagement 
and easy to use donation forms. 

Giving donors a positive experience at 
every touch point, action, ask or gift is her 
mantra. She describes herself as a ‘digital 
adventurer’ because she encourages 
organisations to do things that are bold,  
fun, challenging and even surprising.

Previous roles include Manager, Digital 
Marketing & Development at WWF, Digital 
Innovation & Marketing Manager at Toyota 
and Online Marketing Manager at News 
Digital Media. Her book, Attracting Donors 
Online – Digital Marketing that Works, was 
published in 2014.

Presenter SAVIN PRASAD  
Fundraising Manager at Anglicare

Savin Prasad has had a 15-
year career in the nonprofit 
sector and possesses an 
in-depth understanding of 

the fundamental principles of 
fundraising. After starting his career as 
a Project and Database Manager for the 
Commonwealth Bank, Savin’s first role in 
nonprofits was IT Manager for Opportunity 
International, followed by Habitat for 

Humanity where he turned his skills once 
again to the role of Database Manager.

This path eventually led Savin to Anglicare 
where he has enjoyed a successful 10-year 
career, initially as Donor Relations Manager, 
then as Fundraising Manager since July 2013.

Crowdfunding is increasingly being used 
as a fundraising methodology. But what 

are the best ways to use it? What tactics, 
techniques and knowledge do you need to 
know to maximise results? And how can you 
apply these insights across other activities? 

In this presentation Luke Edwards will 
share a range of tactics, best practices and 
hard-won knowledge about how to implement 
successful crowdfunding campaigns. 

Key aspects he will discuss include: 
the critical ingredients that make a strong 
proposition; how to create a sense of 
ownership amongst supporters; how to 
create effective incentives that encourage 
giving; campaign timing; promotion of 
campaigns through email, social media and 
SMS; empowering and building a community 
to advocate for your cause and more. 

Case studies from a range of causes 
will be discussed, and you will leave this 
presentation with a host of ideas and practical 
tips you can use in your next crowdfunding 
initiative or online fundraising campaign.  

Presenter LUKE EDWARDS  
Director at Elevate Fundraising 

Luke started his career as 
Fundraising Project Manager 
at the MS Society, where he 
managed the annual events 

program. During his time at MS 
he developed and implemented a range of 
digital strategies, and fundraising through 
events increased from $200,000 a year to 
over $2.6 million annually over a three-year 
period. From here he moved to digital agency 
Profero and headed up a new department 
specifically working with the nonprofit sector 
on fundraising initiatives.

In 2010, Luke started his own consultancy, 
Elevate Fundraising, which specialises in using  
digital channels to raise funds for a range of 
clients. His current clients include MS Society, 
RSPCA, The Fred Hollows Foundation, The 
Smith Family and a range of others. In 2013, 
Luke co-founded the ‘Great Cycle Challenge’ 
which has raised more than $14 million for 
cancer research in the past three years.

It’s a brave move for any charity or nonprofit 
organisation to take 15% of investment from 

its established face-to-face program and 
invest it in digital – or is it? 

Capitalising on the increasing groundswell 
of their online environmental campaigns, The  

Wilderness Society took a leap of faith 
and diversified its investments into digital 
channels. Cath Hoban will share the rationale 
and business case behind this decision and 
the recent results of online campaigns.

Learn how this bold decision has increased 
engagement of one target market segment 
in particular, lowering the cost of acquisition, 
and resulting in a higher average gift, lower 
levels of attrition and active cancellations  
– all indicators of a significantly increased 
average lifetime value. 

Cath will share the encouraging results 
and positive future view of her organisation’s 
on-boarding campaigns and the digital 
engagement of the nonprofit’s 32,000 
members and regular givers.

Presenter CATH HOBAN  
National Membership & Fundraising Manager 
at The Wilderness Society

Cath Hoban has held her  
current role at The Wilderness 
Society for seven years. During 
this time the organisation has 

adopted new campaigns and 
technologies to successfully build more 
sustainable and diversified fundraising 
streams. Prior to commencing  
at The Wilderness Society, Cath worked with 
the Cancer Council of Victoria for 10 years 
as the Events & Community Fundraising 
Manager. There, she oversaw the first pilot 
event and subsequent national rollout of the 
flagship fundraising event ‘Relay for Life’.

In 2009, Cath was awarded Fundraiser 
of the Year by Fundraising & Philanthropy. 
Cath holds a Bachelor of Marketing and 
Economics from Swinburne University. 

During 2016 World Animal Protection 
embarked on a courageous, yet  

risky campaign targeting TripAdvisor  
over its promotion of wild animals used  
in entertainment. What followed was a  
multi-channel, multi-stage campaign to  
ask TripAdvisor to stop promoting cruel 
wildlife attractions.

In a six-month period the TripAdvisor 
campaign in Australia and New Zealand 
attracted over 95,000 leads of which 66% 
were new to the organisation. A well mapped 
out donor journey of email, telephone and 
social media contact has resulted in a 
doubling of the usual conversion rate to 
regular givers, while recognition of the new 
World Animal Protection brand increased by 
5% over the same period.

Fran and Jo will share the targeted 
approach taken, from a communications and 
acquisitions perspective, the results achieved 
and lessons learned for future supporter 
engagement campaigns. 

ANGLICARE TRIALS 
PERSONALISATION OF 
DONATION PAGES

CHOOSING TO INVEST TO BUILD 
LOYALTY, COMMITMENT AND LIFE 
TIME VALUE OF ONLINE DONORS 

LEAD GENERATION – 
CONVERTING PASSIONATE 
SUPPORTERS TO REGULAR 
GIVERS THROUGH ONLINE 
CAMPAIGNS AND THE  
DONOR JOURNEY  

HOW TO MAXIMISE REVENUE  
FROM CROWDFUNDING 



Presenter FRAN KEAREY  
Communications Lead, Australia & New 
Zealand at World Animal Protection 

A seasoned communications 
professional, Fran has a 
strong corporate PR and 
media background including 

responsibility as public affairs 
advisor for NBN Australia. She is currently 
responsible for positioning World Animal 
Protection as a leader in animal welfare and 
making animal welfare a mainstream issue 
– in particular overseeing the development 
of digital and social communities to drive 
awareness and engagement with supporters. 

Presenter JO COULTER  
Supporter Acquisition Lead, Australia  
& New Zealand at World Animal Protection 

After over 12 years’ experience in 
diverse marketing roles for Big 4 
banking corporations including 
Westpac and Commonwealth 

Bank, Jo moved to the nonprofit 
sector in 2007, joining the fundraising/
marketing team at Wesley Mission. 

As online manager she streamlined 20 plus 
websites and doubled online donations in 
just under two years. Jo went on to become 
Fundraising Manager over the next five 
years, responsible for growing acquisition, 
retention and donor upgrades, including 
face-to-face, with particular expertise in data 
management and donation processing. Jo is 
now responsible for all aspects of supporter 
acquisition at World Animal Protection.

For many nonprofits, Facebook has 
become a critical platform to reach and 

build audiences, acquire new donors, and 
engage and retain existing supporters. In this 
presentation/workshop, you’ll learn in-depth 
knowledge about Facebook tools, tactics  
and best practices, and how some charities  
and nonprofits are leveraging the social 
media platform to great advantage to build  
a community, acquire and retain supporters.

Want to know the key ingredients of 
an engaging post, video or image? How 
important is it to boost posts? Or how about 
Facebook advertising – how do you best 
target audiences, where should the ads be 
placed, what kind of creative works best, and 
how do you budget, track and use lead ads? 

Charity case studies will be highlighted to 
provide you with practical tips and insights 
into how nonprofits are using Facebook for 
effective fundraising and supporter retention.  

Come and hear one of Facebook’s own, 
Regional Product Marketing Manager 
Tim Egan, as he provides an overview of 
the key features nonprofits are using, the 
latest opportunities available to support 
your charity, and a peek into the continuing 
evolution of the platform. 

Co-presenter Luke Edwards, Director of 

specialist digital fundraising agency Elevate 
Fundraising will provide top tips, tactics and 
best practices that are seeing some charities 
exceed their goals and ambitions.   

Presenter TIM EGAN  
Regional Product Marketing Manager  
at Facebook Australia & New Zealand 

Tim has been working with 
digital content and marketing 
for over a decade, back from 
when Web 2.0 was a relatively 

new experience on the internet. 
He built his career on understanding the 
dynamics of what’s possible with digital 
media and how brands can harness the ever-
evolving opportunities of digital platforms. He 
ensures brands and advertisers optimise their 
use of Facebook’s features to reach the 14 
million people who use Facebook in Australia.  

Prior to joining Facebook, Tim worked with 
Google for eight years in various marketing 
roles – mostly focused on helping clients with 
digital marketing needs. Earlier in his career 
he worked with Apple as an Internal Systems 
Engineer, and with KPMG as an Information 
Risk Management Consultant.  

Presenter LUKE EDWARDS  
Director at Elevate Fundraising 

With an ageing and declining donor base,  
St Vincent de Paul Society realised 

it needed to move beyond its traditional 
fundraising and marketing methods and trial 
new technologies to reach new audiences. It 
was also acknowledged that the organisation 
had a wealth of incredibly moving stories of 
people’s lives being changed by its work, and 
that these stories needed to be shared.

In her role as National Digital Marketing 
Lead at St Vincent de Paul Society (Victoria), 
Sharni McLellan collaborated with colleagues 
in New South Wales to build a national social 
media strategy. Using Facebook as the main 
channel the key objectives were to: 
• strengthen the brand
• increase Vinnies’ digital presence
• engage with a younger audience as 
potential future donors
• bring key internal influencers along the 
journey to ensure adequate future resourcing.

Within two years of developing the strategy, 
the Vinnie’s Australia Facebook community 
has grown from 1,500 to 120,000 followers. 
And for Vinnies’ signature fundraising event, 
the ‘CEO Sleepout’, LinkedIn and Facebook 
were used very successfully to recruit 
participants, with a return on investment of 
500% being achieved from participants who 
signed up via these platforms.

In this session, Sharni will outline the key 
elements of its strategy, the tactics used, 
and the challenges and learnings.  She will 
also discuss how storytelling was a critical 
element, and provide a variety of examples  

of the different creative used. If you’re looking 
for ideas and ways to build your online 
audience, this presentation is for you.

Presenter SHARNI McLELLAN  
Co-leader of the National Digital Marketing 
Team 2014 -2016 at St Vincent de Paul 
Society Victoria 

Sharni McLellan has more than 15 
years’ marketing and fundraising 
experience and is passionate 
about digital marketing in the 

nonprofit sector. When she joined 
St Vincent de Paul Society (Victoria), she 
saw an opportunity to use social media to 
reach new audiences and build an online 
community around Vinnies’ work. She co-
led a team to take Vinnies’ unique stories 
online via a social media strategy that has 
yielded some remarkable results in two years. 
She believes the key to building a thriving 
online community is to nurture through 
strong storytelling, ensure you are properly 
resourced and listen and be responsive to 
your brand ambassadors.

Sharni is the National Digital Marketing 
Lead at St Vincent De Paul Society (Victoria), 
and her previous roles include Marketing 
Insights Manager at World Vision Australia, 
Marketing & Communications Manager at 
On the Line and Marketing Specialist at Walt 
Disney Studios Motion Pictures.

During 2013, a small group of UK nonprofit 
organisations decided to share their 

web stats via CharityComms, a membership 
organisation. The group quickly grew to 
over 40 charities comparing their traffic and 
conversion rates in a quarterly report, as well 
as an annual survey compiling additional 
information not available through web 
analytics. This project has now evolved to 
a web-based self-service dashboard that 
helps an increasing number of organisations 
compare their results with their peers.

Key findings, insights and learnings from 
the benchmarking project will be shared 
during this data driven session. Results from 
some of the best performing organisations 
will be discussed so you can learn how the 
top charities are approaching aspects of their 
digital communications and fundraising.  

Importantly, you’ll learn how charities are 
using the benchmarking results to improve 
and enhance their digital communications 
and fundraising strategy and practices.

Evidence based case studies will be 
shared to help you use analytics and insight 
to improve your own fundraising results and 
position yourself in the market.

Presenter BERTIE BOSREDON  
Digital Consultant, UK

HOW TO LEVERAGE FACEBOOK  
FOR DONOR ACQUISITION, 
RETENTION AND ENGAGEMENT

UNIQUE DIGITAL 
COMMUNICATIONS 
BENCHMARKING PROJECT 
REVEALS KEY INSIGHTS, TRENDS, 
TIPS AND TACTICS TO HELP YOUR 
DIGITAL FUNDRAISING PROGRAM

VINNIES BUILDS SIGNIFICANT 
SOCIAL MEDIA COMMUNITY  
FOR FUTURE DONOR PIPELINE



Program Overview

DAY ONE – WEDNESDAY 21 JUNE 2017

8am Registration & arrival tea/coffee

9am to 10.30am Session 1 – Masterclass How to develop a coherent digital fundraising program  
Bertie Bosrédon, Digital Consultant for nonprofits, UK

10.30am to 11.00am Morning tea

11.00am to 1.00pm Session 2 – Masterclass (continued)

1.00pm to 2.00pm Lunch

Session 3 – Opening plenary session

2.00pm to 2.45pm Red Cross trials new digital approach to acquire regular givers
Kerren Morris, Acting Head of Individual & Community Giving & Innovations Manager

2.50pm to 3.40pm What wins a digital fundraising campaign: creative or strategy?
James Herlihy, Digital Strategist, Pareto Fundraising and Mary Anne Plummer, Creative Director, Pareto Fundraising

3.40pm to 4.10pm Afternoon tea

4.10pm to 5.10pm Session 4 – Plenary session IWITOT (I wish I’d thought of that!) (7x7 mini presentations)

DAY TWO – THURSDAY 22 JUNE 2017

7.45am to 8.30am Arrival tea/coffee

8.30am to 9.30am Session 5 – Plenary session Digital transformation – online fundraising myths and reality
Bertie Bosrédon, Digital Consultant for nonprofits, UK

9.30am to 10.00am Morning tea

Session 6a – Concurrent session Session 6b – Concurrent session

10.00am to 10.45am Where does mobile and SMS fit into your fundraising 
program? Jonathon Grapsas, Founder/Director, flat earth direct

Digitisation of ‘Guardian Angel’ appeal pays off for 
RSPCA NSW Paige Gibbs, Executive Manager,  

Marketing Fundraising & Communications and Zachary Gough, 
Digital Fundraising Co-ordinator, RSPCA NSW

10.50am to 11.35am
How to use apps successfully for fundraising  

and supporter engagement  
Renee Bowker, CEO, Telco Together Foundation 

Anglicare trials personalisation of donation pages
Shanelle Newton-Clapham, Founder & CEO, Parachute Digital  

and Savin Prasad, Fundraising Manager, Anglicare

11.40am to 12.25pm Bringing it home with digital Martin Hoegh-Guldberg,  
Head of Digital, The Nest, and Joint Head of Nest:VR 

How to maximise revenue from crowdfunding
Luke Edwards, Director, Elevate Fundraising

12.25pm to 1.25pm Lunch

Session 7a – Concurrent session Session 7b – Concurrent session

1.25pm to 2.10pm
Choosing to invest to build loyalty, commitment and 
lifetime value of online donors Cath Hoban, National 

Membership & Fundraising Manager, The Wilderness Society How to leverage Facebook for donor acquisition, 
retention and engagement

Tim Egan, Regional Product Marketing Manager, Facebook 
Australia & New Zealand & Luke Edwards, Director, Elevate 

Fundraising2.15pm to 3.00pm

Lead generation – converting passionate supporters to 
regular givers through online campaigns and the donor 
journey Fran Kearey, Communications Leader, Australia & New 

Zealand, World Animal Protection and Jo Coulter, Supporter 
Acquisition Lead, Australia & New Zealand, World Animal Protection

3.05pm to 3.50pm To be advised 
Vinnies builds a significant social media community  

for future donor pipeline Sharni McLellan, Co-leader of the 
National Digital Marketing team 2014-2016, St Vincent de Paul

3.50pm to 4.20pm Afternoon tea

4.20pm to 5.15pm Session 8 – Plenary session Unique digital communications benchmarking project reveals key insights, trends, tips 
and tactics to help your digital fundraising program Bertie Bosrédon, Digital Consultant for nonprofits, UK



Digi.Raise 2017

EARLYBIRD
Register & pay 

by 27 April

STANDARD
Register & pay 
after 27 April

Masterclass only
Arrival tea/coffee, morning tea, lunch  

and attendance at masterclass sessions  
only on Wednesday morning

$439 $529

Full conference including masterclass
Attendance at all sessions including  

masterclass, arrival tea/coffee, morning tea,  
lunch and afternoon tea on both days

$1,158 $1,378

Main conference only
Wednesday: lunch, afternoon tea and all afternoon 
sessions. Thursday: arrival tea/coffee, morning tea, 
lunch, afternoon tea and attendance at all sessions

$719 $849 Fundraising & Philanthropy is published by Bombora Publishing 
Pty Ltd ABN 98 111 363 449. Fundraising & Philanthropy 
reserves the right to alter the program without notice.

How to register
Options to register and pay are:
1 Online at fpmagazine.com.au/digi-raise
2 Complete this form and return to:
Address Suite 1,12 Alma Rd, New Lambton NSW 2305
Email akaruso@bomborapublishing.com.au
Fax +61 2 4953 9200

Essential Information
Venue Melbourne Convention and Exhibition Centre  
Masterclass Wednesday 21 June, 9am to 1pm 
Main conference Wednesday 21 June, 1pm to 5.10pm
 Thursday 22 June, 8.30am to 5.15pm 

Inclusions
Masterclass Arrival coffee/tea, morning tea and lunch
Main conference Wednesday: Lunch and afternoon tea 
Thursday: Arrival coffee/tea, morning tea, lunch and 
afternoon tea

Accommodation
It is the responsibility of delegates to arrange  
their own accommodation. Special accommodation 
rates have been secured at the Crown Promenade, 
Crown Metropol and Crown Towers hotels from $199 
(including breakfast) for DigiRaise delegates. All are a 
five-minute walk to the conference venue. To secure 
these rates go to aws.passkey.com/go/DigiRaise2017 
or call +61 3 9292 6211. Bookings are subject to 
availability and rates are subject to change without 
notice.

Insurance
While Bombora Publishing carries appropriate 
insurance for the conference, it will not accept 
any liability for damages of any nature sustained 
by participants or their accompanying persons or 
for loss or damage to their personal property. It is 
recommended that you take out appropriate travel and 
medical insurance before travelling to the conference.

Cancellation
Cancellations must be made in writing to akaruso@
bomborapublishing.com.au no later than 22 May 
2017. A 50% cancellation fee applies. Cancellations 
received after this date will not be eligible for a refund, 
however registrations may be transferred.

Enquiries 
Phone +61 2 4965 5161 
Email akaruso@bomborapublishing.com.au
Web fpmagazine.com.au/digi-raise

REGISTRATION DETAILS

Mr/Mrs/Ms/Miss 

Name

Job title 

Organisation 

Postal address

City/suburb   State 

Postcode   Country

Phone  Mobile

Email

Special requirements (for example, dietary, wheelchair access etc)

Delegate list Our sponsors provide a range of relevant and valuable  
services, please tick here if you do not wish your name and contact  
details to be provided to sponsors 

PAYMENT (please tick appropriate box/s and complete all details) 
Confirmation of your registration and a receipt will be issued on receipt  
of payment in full.

 Cheque  
made payable to Bombora Publishing for $  

 Credit card  
 Visa  Mastercard  Amex Amount $ 

Card number 

Expiry date  CVC 

Name of cardholder 

Signature 

INVESTMENT (please circle appropriate registration category) 
All rates are quoted in Australian dollars and are inclusive of 10% GST, 
payable by Australian delegates.

REGISTRATION FORM/TAX INVOICE 
ABN 98 111 363 449


